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  1.              INTRODUCTION 



Smartphones are very important and wonderful 
communicative tools used by all age group people 
especially Young generation. Without smartphones, one 
feels incomplete and it has become the need of hour. It 
has brought a plethora of information resources within 
the palm of ones hand and has bridged the 
communication gap via social networking sites. People 
remain in touch and come to know every development in 
all walks of life within no time on social Media. The 
impact of Smartphones is visible in all areas of life 
including business, education, health, marketing, social 
life etc. But it is not out of place to mention here that 
every technology has its pros and cons within. It has also 
caused various health hazards and brought miseries to 
people especially children which include Eye strain, Neck 
and back pain, Hypertension, etc. The present study is an 
attempt to explore and examine the impact of 
Smartphones on the life of young generation. A web 
based literature survey was carried out to find the 
objectives of the study. Various scholarly databases were 
accessed to find the most authentic and qualitative 
information related to the study. 
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CHAPTER – 1 
FRAMEWORK OF THE RESEARCH 

Overview of the study 

Geography is basically the description of earth’s surface and the relationship between human 
and its environment. The earth acts as a laboratory to the geographers who tend to identify and 
explain the different geographical processes in the surface of the earth. The knowledge about 
the field can be gain only through going into the field and conducting surveys. Books only 
provide the theoretical knowledge to the students. On the other hand, Fieldwork provides the 
exposure to the students to explore and discover new things. Observation is the significant 
aspect of geographical perspectives. Fieldwork also helps in developing skills like leadership, 
communication, teamwork, etc. and moreover helps in student’s personal and social 
development. Theories only give us the knowledge about the findings of the scholars or 
researchers while fieldwork provides platform to sharpen our skills.  
This research analyses the condition of the vegetable market of Shahdara. It gives the 

quantitative data about prices of commodities, timing of market, routes and transportation 

facilities.  

Introduction to the field 
Shahdara is the one of the oldest inhabited areas of old Delhi. It is located in the north eastern 

part of the Delhi. It is famous for its crowd and markets. Both can be found in the Sabzi Mandi 

of Shahdara. It is situated beside the bus depot of Shahdara. I will study it. 
Statement of the problem 

The proper research on the vegetable market (Sabzi Mandi) of this place has not done yet as 

there is no secondary data available. People from far places get confused about location, prices 

of commodities and the timing of the market. I will research and make a useful data on it. 

Aim and Objectives 

Objective is basically something one wants to achieve. It deals with real facts rather than 

personal feelings. Some of the objectives for our research project are listed below:  

 To find easiest routes to reach the location 

 To find facility of transportation and fare 

 To find prices of products (vegetables) 

 To find timing of shop’s opening and closing 
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Hypothesis 

It’s a wholesale market with the availability of diverse commodities, reasonable prices and 

opens for more than 4 hours. It is well connected by bus, metro and local transportation. 

Review of Literature 

 “Exploring the values and process of marketing- Market strategy represents a key 

element of success for any organization, there is a relationship between marketing 

strategy, marketing mix and prices which largely affects organizational performance”- 

Leap Bojan (2003) 

 “Important marketing solution become particularly relevant for enterprises that operate 

in global business environment opportunities”- Ryans White (2003) 

 “Market research is the process of determining the viability of a new service or product 

through research conducted directly with potential customers. Market research allows a 

company to discover the target market and get opinions and other feedback from 

consumers about their interest in the product or service”- Investopedia 

 ” Location can also influence a business’s ability to market itself, the competition it 

faces from businesses, the total cost of operation, taxes the business owner has to pay 

and the regulations they must follow”- Alltopstartups 

Methodology  

Methodology is the technique for identifying, selecting, processing and analyzing the 

information or data acquired from the survey. To deeply understand the market’s condition I 

will have to focus on following aspects: 

a) Data required 

The data required for this research is kind of quantitative. For the same, I will require 

primary data as well as the secondary data; primary for the prices and timing etc. 

whereas secondary for the location. 

b) Variables to be studied 

 Prices of the commodities 

 Location of the market 

 Transportations’ fare 

 Timings of the market 

c) Sources of data 

Primary data: Through questionnaire, short-talk with people and photographs 

Secondary data: Location by Google maps  
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d) Methods of data collection 

 Questionnaire, Transect walk 

 Tools: Camera to click photographs, Google map, Diary 

e) Techniques to be used 

Statistical: Bar graph, Pie chart, Line graph etc. 

Cartographic: Graph by using vector data (Line and Point) 

f) Study Area 

Study Area is the area where we need to focus for finding out different articles, results, 

etc. for our research report. The specific study area for Market research is Shahdara 

Sabzi Mandi near bus depot of Shahdara, Shahdara district, New Delhi. 
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CHAPTER – 2 
STUDY AREA 

Shahdara is an administrative and revenue district of Delhi, India, situated near the banks 

of Yamuna River. It is one of the oldest inhabited areas of Delhi and integral to what is known 

as Purani Dilli (Old Delhi). Shahdara district was formed in 2012 and has a collectorate office at 

Nand Nagri, Delhi.  

In Urdu, Shahdara means "door of kings". The origin of the name lies in two Persian 

words: shah meaning "kings" and dara, a door or entrance. Shahdara was established by 

a Mughal king. 

Shahdara contains two municipal council zones (Shahdara north and Shahdara south). Shahdara 

is the fourth station on Line 1 (Red Line) of the Delhi Metro from Dilshad Garden. The Cross 

River Mall contains liquor shops, cafes, restaurants, and a movie theatre. The Vikas Cine Mall 

contains an Indian Bank branch and a movie theatre. The Leela ambiance is the 5-star hotel in 

this area. The Plaza and various other hotels like Ginger, Park Plaza is also there. It has 

Barbeque Nation at Vivek Vihar near CBD. 

 Geographical location: 

   



9 
 

History 

Shahdara (walled) is also known as Chandrawali village through revenue records of SDM) dating 
to the 16th century CE. The rampart of Chandrawal so round with Pathanpura, Teliwara, 
Arjun Bagichi Bahal Mohalla, premises on circular Road, Pal (Gadariya) gali, kumhar (POTTER) 
etc. The T point of Chhota Bazaar & Teliwara is still called Loni Gate in the North of walled 
Shahdara & Delhi Gate at Bara Bazaar provides its history. There were even Khidki Darwaje 1) 
Maharam Gali end) 2) Jain Mandir Gali ending steep East slopes. There were innumerable Tilas 
all around Trans Yamuna & were important watch towers. The area around Shahdara has hard 
water and both Yamuna & Hindon flowed together threatening it several times till the first 
Member of Parliament CK Nayar constructed East Pushta with Shram Dan. It was used as a 
stopover in the passage from Meerut to Delhi. In the 18th century CE, Shahdara had grain 
warehouses and wholesale grain markets which supplied the Paharganj grain market, across 
the Yamuna River. 

Religious sites 

Shahdara is the location of a number of religious places. Shree Sai Sarnam Mandir near 
Shahdara metro station. Old church in Chhota Bazar area. Gurudwara near the refugee 
rehabilitation colony of Kabir Nagar (where many Sikh refugees from Pakistan live). Arya 
Samaj Mandir in Shivaji Park. Janardhan Mandir and Kirti Mandir in Subhash Park. Hanuman 
Mandir on Hanuman Road. Few other smaller temples also are there. There are also some 
mosques in Shahdara. The Akshardham is a famous temple and a centre of the cultural and 
historical art exhibition and it is 10 km from Shahdara. 
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CHAPTER – 3 
MARKET RESEARCH: SHAHDARA SABZI MANDI 

Routes 

Located in the East Delhi, the Shahdara Sabzi Mandi is prominent one in the area. It is situated 

beside the bus depot of Shahdara. It is directly connected with the Grand Trunk road. The 

distance between nearest metro station (Shahdara; red line) and sbazi mandi is merely 300m. It 

is the best local wholesale vegetable market for the near localities such as Nand Nagri, Mandoli, 

Ram Nagar, Bholanath Nagar and Seemapuri etc.
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Facility of transportation and fare 

A variety of means of transportation are available here; one can take DTC bus service, Gramin 

Seva, Auto rickshaw and E- rickshaw. The fare is also economical. Facility of Indian railway and 

metro is also available. Indian railway’ facility is merely 600m far from the Sabzi mandi. 

DTC Bus fare: 

 

Gramin Seva fare: 

The minimum fare for Gramin Seva is Rs 5 per person (for the first 3 km), Rs 10 for up to 7 km 

and Rs 15 above 7 km. 

Auto-Rickshaw Fare: 

The fare for auto rickshaw is more or less same as Gramin sewa.  

In research it is found that many people also bring their bike and car. But the facility of parking 

is poor. People park their vehicles on the road, which causes the nuisance.  
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Prices of Vegetables 

In this market the availability of various vegetables is present. It is a huge market for 

vegetables- brokers and stall owners purchase fresh produce in bulk form here. The market 

offers super quality of vegetables. 

Let’s see the prices: 

Vegetable Average Price per kg (In Rs)  

Radish 5.6 

Pumpkin 6.5 

Gourd 8 

Spinach 5.5 

Brinjal 12 

Tomato 10.5 

Onion 11.25 

Cabbage 2.75 

Cauliflower 22.5 

Potato 7.5 

 

Timing 

 Market opens at 5.00 am and opens till the noon. It is open throughout the week. 
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CHAPTER – 4 
DATA INTERPRETATION AND ANALYSIS 

 Means of transportation used to reach 

 

In the survey, maximum number of people used Gramin Seva (40%). Second most used means 

of transportation is Auto rickshaw with 30%. Only 10% people came by bus, lowest in the 

survey. 
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20% 
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Auto Rickshaw 
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 Most sold vegetables (In quintal)

 

In the survey, we asked a seller about most sold vegetable in his shop. According to him, Potato 

was the most sold vegetable with 7.5 qunital. Least sold vegetable is Brinjal with only 2 quintal. 

 Ownership of the shop 

 

In this survey we found that the 70% of the sellers have rented shops whereas 30% sellers have 

self owned shops. 
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CHAPTER – 5 
FINDINGS AND SUGGESTIONS 

In this survey we found the data about routes, facility of transportation and prices of vegetables 

related to Shahdara sbazi mandi. Market is nearby the Shahdara metro station, Indian railway 

station and Shahdara bus depot. All are available in the radius of half of kilometer. 

The prices are cheap and the market offers a lot of variety of vegetables. Best time to come 

here is early morning as the best produce vanishes fast. 

It is advisable to come here by public transportation as there is lack of parking area. Although, 

you can park your vehicle at metro station parking but you have to give charges. 
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Annexure 

Questionnaire 

For Seller 

1) Name of the responder –  

2) What do you sell here and in how much quantity?  

3) Is your shop rented or self owned? How many shops do you own? 

4) How many customers come daily?  

5) What are the prices of vegetables you sell? 

6) From where you bring goods?  

7) What is the timing of your shop? 

8) According to you, how many shops are here? (Approx) 

9) Is any committee here? If yes, who is the chairman? 

10) Nice to meet you, could I take a picture with you? 

For Buyer 

1) Name of the responder –  

2) What do you buy here?  

3) How many times do you come in the month? 

4) How much time you spend in the market?  

5) What are the prices of vegetables you bought? 

6) From where you come?  

7) What are facility of transportation, what do you prefer? 

8) Which mean of transportation did you use to come here? 

9) Nice to meet you, could I take a picture of you? 
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